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1. EXECUTIVE SUMMARY

One of the objectives of the WP6 is to create the VRMIND website and, the
corresponding landing pages per each one of the products developed. This
website has been created according to the recommendatiens stablished
after the analysis of the SEM, SEO and online strategy specified in"D6.3.
The website must be alive not only throughout the VRMIND project but also
beyond of it. The objective of the website is twofold:_to give information in
general about Nesplora, the VRMIND project and the different products; and
to allow the potential customers to acquire our products.
It is important to make a comment before visiting the website. The names of
the products specified in the VRMIND propesal, have changed as a
consequence of the new corporate image. Theinames of the products
specified in the proposal have changed tosthe following commercial names:

- AULA: Nesplora Aula

- Aula School: Nesplora Aula Sghool

- Aquarium: Nesplora Aquarium

- ICSTEST: Nesplora Ice Cream

- DIMEMO: Nesplora Suite

The logic behind these names jis that now we put firstly the name of the
company and the secondypart of the name of the test is related with the
virtual scenario.

2. INTRODUCTION

Before the MRMIND project, Nesplora has two main websites pages: Nesplora
website Awwwnesplora.com) and Aula website (www.aulanesplora.com). In

the first oneithe information about the company was shown, and the second
one, was dedicated to the Aula product. This year, after the analysis of the
online strategy, we thought that to have two different websites makes no
sense. That is why we merge these two pages in only one that now is called
www.nesplora.com.
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The landing page of Aquarium was ready by middle April for the ADHD World

Congress on Vancouver. This first version of the landing page nly in

English and it was preliminary and not complete. But the aim was to h a
website where the attendance to this congress can have a 100 the

Nesplora Aquarium test. From that moment until now, ve been
constantly changing the web page. Currently the websitegi Spanish
and English and it has incorporated the new Nesplora im@

The website has four different sections. In the iﬁmrs the different

sections of the website are described.

3. HOME SECTION «

The HOME section provides an over

e company, the different

products, the VRMIND project and the co information.

A
‘. n esp l Ora #F = VRMIND Probucts v ContAcT

We Analyze Human
Behavior Using
Emerging Technologies

We provide clinicians and researchers wi
standardized and scientifically validy

improving the quality of life of our patients.

This technology allows us to define, de
provide unbiased and concise i

simulated environments. W
the evaluation of behavior and co®
more scientific, functional angdikie

nesplora

Technology & Behavior
COLLABOR+

In part of the HOME we have included the corporate video, a
description of Nesplora and a link to the collaborate section. Once the visitor
clicks on the “COLLABORATE” button, s/he goes directly to a different page
where information about VRMIND and the studies we are carrying out is
shown and also a brief questionnaire that the potential collaborator in our
studies can fill in. Once s/he presses the SUBMIT button, we receive an
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email with her/his interest in collaborating and the details contact, so we

then contact with him/her.

&b nesplora #Hous  VRMIND  Prooucrs

&b nesplora ove  VRMIND  Prc

. ) . Do you want
We are carrying out different studies * ‘

in the context of VRMIND project.

&b nesplora #Hous VRMIND Prooucrs v Cowr

CLINICAL STUDIES

On the second part of the HOME @the logos of the products with a
direct link to them are shown:

(V) ﬂQSplore #Howe VRMIND Propucts v ConTacr Tl

aquarium =5 cream

lation during lifetime. NESPLORA
MIND®, based on the use of virtual rei

s wrzlimzen 2me e sasivn Aizs

new system for the evaluatiof of
[SEP -

enmrnanse This saskmslas is o

| THE NEWSLETTER SIGN UP

Above, brief information about the VRMIND Project and a direct link to the
project is shown.
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‘. n eS p l O ra # Home VRMIND Probucts v CoNTACT

| VRMIND

pragedures that simply cannot be done 0 NOw.

VRMI (Virtual Reality based Evaluationlof Mental Disorders) is a project supported by the European Com
2020 gramme (Topic: SMEInst-01-2016 2017).

GET THE NEWSLETTER

Finally on the bottom of the HOME se eral information about the

company and the contact applicatio ails are shown.

& nes p lora #Houe  VRM > “ontact — & nes p lora #Howe  VRMIND

Contact

GETTHENEWSLETTER GET THE NEWSLETTER

o provide general information about the VRMIND project:
iew; Objectives; Ambition of VRMIND, Timeline, Work Packages,
Co rators and Contact. Most of these sub-sections have fixed
informa content, but the Collaborators sub-section is updated each time
we sign a new collaboration agreement.
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#Hove  VRMIND ConTAcT

Propucts v

&b nesplora

Project Overview

The overall objective of this project s the demonstration, clincally and in the merkes of the
higher performancs of virtual reslity environment basedt cisgnos's systems for mental

|\ glhiss

Overview disorders; nox only for chidren but also for adults; and ot only by ourselves but aiso by
t valioats our Fndings.
ctives
o5 four v ents for dlagnos's of four: =
n of VRMIND « Nesplors Auls, neuropsychologics! test for mant of attention in chilcren from 6
0 16 years ol is & computerized Continuous Performance Test (CPT) designed o
Timeline

valust atzention processes and supoart the disgnosis of atantion cisorders. It i also
valuzole in other kin of Gisorers where attentionl orocesses are essentil ke
eneralized developmental Gisorcers, Gifficulies 1o lear of cognitive deficiences.
Nesplora Aulz offers scores about: sustained attention, dvidsd attention (visual and
auditory), impulsiy, exces  activity (hyperactiviy), tendency to distractin,
orocessing soeed, focus on the task, attentional Giference between visual and audio
stimuli and betieen more and lsss stimulating tasks, sterle movemant, motor activity
and fatigus for tasks. Also disinguishes the tendencies 1o e intemal or external
distraction.The normativa study of Nesplora Aula with general population of Soin was
oublshed in Jourel of Attention Disorcers (riarte et al, 2012), 3nd the convergent
vaiidity vith Conners’ Contin Test, the market leading test, has bean
oubisher in Chid Netronsvcholoay iournal (Dia7 & 1 2014) + More

P

Work Packages

Collsborators

wous Performence

GET THE NEWSLETTER

RMIND  Propucts v ConTAcT

& nesplora

Ambition of VRMIND

The novety
dlagnostic system combining neuroscience and virtual realty, with clincally validated
vidence, avaiable on the markat. VRMIND diagnosis systam comrises basicaly t
itseff (haraware) and a range of virtual reality environments for ciagnosis. These inciude
spacific VR environments simulating the most aopropriat daily e situation to diagnoss &
speciic disorder, end 2 Giagnosing protocol that asks th
‘operations and answer questions while the system introduces different enironmental stmul
suich as intsrruptions, unexpected sounds and images. The whols sat of oparations, cusstions,
interruotions and virtual environmen, and the responses of the patients, are ciically stucied
and included in the normative stucies Cevsloped for the valication, standardization and
homologation by arectitioners’, scisntifc and health authrites, sxccty ke what is Gone i the
VRMIND, offers the fol innovations:

W oord

the innovation business project relies on being the unique mental disorder

Project Overvisw

eTE execure several

‘Ambition of VRMIND

Tirmeline

Work Packages

olleborators + Ecological valdity of the diagnosis protocols, lseding to higher accuracy. Clinicl
— evidence has cemonstrated that the virtual reaity environments simulates on VRMIND
Contact are powarful enough to creata a 5ol cormalation bstivean diagnosis rasults and daily fe
_— oeheviour of patients

+ Scientifically cemonsirate capacity for the correlation of multioke Giagnosis variables.
Uniike the conventional tests VRMIND is simultansously registaring multipe ciagnosis
variadles at the sams cime, The introsucsion of tim as & solid and eccuratsly messured

GETTHENEWSLETTER.

up

# Hove.

&b nesplora

Work Packages
W oond 9

nesplora
LATAM, North America).

Project Overview

Objectives

‘Ambition of VRMIND WP1 MANAGEMENT AND COORD

Timeline
Work Packages -

Collaboretors

Contact

Ambition of VRMIND

Mar Fell Gonzale:
Nesolora N

&b nesplora

Project Overview

Objectives

+ The migration of Nesplore Ice Cream, Nesplora A
devsiopment of Nesplora Acuzrium to the SAMS|

Obisctives i i

+ The execution of feld tests (prereaisite to perform
Ambiton of VRMIND

+ To perform normetive cliical stuch
Nesolora Aguarium n colaboraton With relevant
outout of these

Timelne

Work Packages
+ The elaboration of "ragional b
G USA and LATAM i callaborat

regions. The outout of these stud
Consact

fion of & cisseminat
oarformed cirical

GET THE NEWSLETTER

VRMIND ConTact

n, the clincal valdation no the generation of the

muit-stiml, multi-gisorder diagnosis meshods,

g oxtromely accurate and with the capacity 1o

increased accuracy in the ciagnosss allows earler detection and more.
iBroving their success rate at the same sffort

Iso accurately measure

Timeine

WorkPackages

Collaborators

Conts

Work Packages

& Home

Contact

Timaline
Work Packages
Collaborators

Contact

GET THE NEWSLETTER

Paseo Misleteg, 58,
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NESPLORA CQLLABORATORS (V]

Project Overvie NERS 2N | M

Objctives

Ambition of VRMIND

Timeine

Work Packages

Collsborstors

Consact

T THE NEWSLETTER.
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5. PRODUCTS SECTION

In this section the visitor can get information about the products on
the market and about the other products that will be deploN e
market soon. Currently, in this section the visitor can find in tion“about
Nesplora Aula, Nesplora Aula School, Nesplora Aquarium lora Ice

Cream. q

5.1 Nesplora Aula %

Nesplora Aula is the section with more informati% is is the product
this

that has been in the market for longest. tion, apart from a
summary of the tool, we can find informat ut certified centres with

Nesplora Aula, to download the Publication Dossier, brief statements about

the tool, and an extensive sub-secti ing the automatic report

generated by this tool: a description of report, a video about how to

interpret it and some report examples.

“ ﬂesplora #Hove VRMIND Propucts v Cownn ‘. ﬂesplora #Hove VRMIND  Prooucts

J

'éUla

The most complete test for
the assessment of attentional

y t:. ®
gﬂmnd .

orofile of youth 6%0°16 years

) @ | mama ) o, ——

m:
i
ol

e
DOWNLOAD PUBLICATIONS

GET THENEWSLETTER

« =———

(GET THE NEWSLETTER SIGN UP

*Home . RMIND

‘. ﬂesplora #Hove VRMIND Propucts v ConTact

Why Is The Best?

W o

GET THE NEWSLETTER. SIGN U
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‘. ﬂesp[ora #Hove VRMIND Probucts v Cowract =] (1) ﬂesplora #Hove VRMIND Prooucrs v Cowtact

[ — Report

& Pertormsnce by sensory mogsiy
IMMEDIATE

ehils responses to auditory nd visual stimul. Thss data

Studies performea with Nesolora Aula show It validity, sensiivity and refbilty.

16 years oid

Nesplor Aula hes & normtr  appr

(GET THE NEWSLETTER SIGN UP

RMIND  Propucts v ConTACT

‘. ﬂesp[ora #Hove VRMIND Propucrs v ConTAcT

CLEAR RESULTS

Boy with slow reaction time.

& Download

FACILITATES COMMUNICATION

Report
heips

CompLeTE

GETTHE NEWSLETTER

5.2 Nesplora Aula School

The Nesplora Aula School section has a similar structure as the Nesplora
Aula one. In this section, apart fro information about the tool and the
report, the visitor can als a quotation by filling in a questionnaire.

&b nesplora

&b nesplora " i scoucis, A CoNTAcr

. N
3ul3 '

A tool to discover the
strengths of studen
help in their learning

through 2 cogr

GET THE NEWSLETTER
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‘. ﬂgsplora #Hove VRMIND Propucts v CowTact ‘. nesp[ora £ VRMIND Probucts v Contact

Why Is The Best?

(GET THE NEWSLETTER T GET THE NEWSLETTER.

5.3 Nesplora Aquarium
The Nesplora Aguarium section has three main‘parts:

- On the top of the section, the visitor canfind general information
about the tool and a short videogin which an adult simulates to be
evaluated with the tool. By clickv COLLABORATE button the

] 'n

visitor can access to the appli collaborate in the studies with

this tool.

‘. n esp l O ra # HoMe VRMIND Probucts v CoNTACT S

An  assessment tool designed IO
attentional processes and Work]
on adolescents (owve

%ﬂ
- he middle of the section information about the advantages of the

n be found.

Page
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‘l. n QSD l O ra # Home VRMIND Probucts v ContAcT

Why Is The Best?

“ Ecological environment

@ Comprehensive attentional profile

- Sustained attention

- Visual and auditory attention

- Impulsivity

- Responss time / Procetsing speed
- Consistency

- Switching

- Persgveration

- Working memaory

Nesplora Aguarium is completed in 20 minutes without the need of clinician direction: QQ

GET THE NEWSLETTER

- On the bottom, there is some information about the report.

‘I. n QS p l O ra A& Home ‘RMIND  Probucts ¥ Contact

IMMEDIATE

The report is generated immedia

5.4 Nesp Cream

Nesplora ream section has also three different sub-sections:

op, the visitor can find the purpose of this test and also an
' e of it.

Page
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"]. n eSp l O ra # HomMe VRMIND  Probucts v ContacT

‘ ICe cream

The most complete test for
the evaluation of executive
functions

CONTACT

GET THE NEWSLETTER

- In the middle there is some in ation about the advantages of

using this tool.

English| Espefiol

‘]. n Qsp l O ra VRMIND  Probucts v Contact

“ Ecological environment.

@ Comprehensive attentional profile

Nesplora lce Cream can effectiy

Planning
Working memory

- Response time
Attention
Cognitive flexibility
Impulsivity
Flash memory

- Learning
Attention:

@ Ewval ifferel tion of multiple pathologies

GET T

NI

SIGN UP

Page
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- On the bottom, the concrete goals of the test can be found.

ﬂ. n eS p l O ra # HomMe VRMIND  Probucts v CoNTACT

Goals

« |dentification of the prognestic factors of both the evelution and the level of recovery that can be rea

+ Objective determination of the progress and evaluation of the efficacy of the different treatments.

« Contribution to the establishment of a more precise diagnosis in certain neurclogical and psychiatri early
stages of degenerative pathological processes.
« Detailed description of the conseqguences of brain dysfunction in terms of cognitive functi disorders

and emotional disturbances.

understanding of how the brain processes information.

« Medical-legal evaluation of the level of cognitive deterioration, which serves as su rt fe ations of judicial
testimonies and assessmants, and / or for the establishment of possible compens:

« Definition of the clinical profiles that characterize different types of patholos

GET THE NEWSLETTER

6. CONTACT SECTION

This last section provides informati he contact details, including a

contact form.

ﬂ. n esp lO ra # Home VRMIND Probucts v Contact sl

Contact

Customer support:

customers@nesplora.com

Technical support:
support@nesplora.com

If you have any consuliation about the
test or the report. or need help to
configure the tool, we are at your entire
disposal

Phone: +34 943 30 84 3]

ER SIGN UP

NCLUSIONS

Currently we have a website in both English and Spanish with the basic
information of the company, the VRMIND project and our current and
upcoming products. Below some screenshots of the Spanish version of the
website are shown.

Page
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#Inco  VRMIND.

@n Qsp lora #luco  VRMIND c —

Analizamos el
comportamiento
humano utilizando
tecnologias emergentes

Ofrecemos 2 cinicos @ investigecares soluc
tcnologicas  estancarizadas y  cientificamente
valcdacas ous les permitan estudiar, iagnosticas o
tratar ol comporiamiento humano de maners

Word - Descripeion del proye

nesplora

£ oojetivo genersl o este proyecto s a cemostracion, clnicsmente y en el
rendimiento e s sistamas 6o diagnéstico para roBISMas COGATEVOS 8N KoM de
ripcion dal proyacto  virtual, tento para nifios como pare acuitos; tanto por Jiegros como pars colsborad
ingspencientes ave validan nuesros escubrimientos.

- VRVIND incluy
prodlemas cagn

cinco entornos de rezlidad vir atro amiies de
vos:

precisa, mejorando le caided de vida de los
pacientes.

Ambicion de VRMIND
S « Nesplors Aula, test neuropsicoldgico para I3 evalus

Cronograma 66 6.2 16 afos: a5 un Tast de Ejecucion Con:

tecnologia nos permite Gefiir, cescroir y
v informacion mparcial y concise sobre e S Or‘a Paquetes e fr2bsjo
procesos cognitives y ce  comportamisnto E —_

muliiaricble en sncormos  smulacos. Hemos

PR - Nespirs Aule oface
revalucionado a svaecién e comportamiento y Tlechnology & Behavior —_— purmuacones sobre con = R ——
s cognicén, voldiéncos més centfcs,funcion Contacto actiidad motore excasia (0

asietve.

procesamisnto; foco an s tares, oife i ucitivos y visusles.
- et

AB

INSCRIBETE A LA NEWSLETTER

INSCRIBETE A LA NEWSLETTER

VRMIND  Propucros.

&b nesplora #inco VRMIND  Propucro

Paguetes de trabajo

\

Este proyecro se e

tura en 6 Pequetss de Trabajo (PT), incluyendo uno completemente

decicado & 2 “Gestion y Coorcinacién’, v otra 2 “Diseminaciény Comunicecidn”, Este Utimo InveDIATO

Decripcién del proyecto 58 2limenta con los deliversbles y resultacos obtenidos durant los tres paustes Ge tr2bzjo
= ‘dedicados & los estudios clinicos (estudios Diloto, estudios normstivas y ce validscion) y los Eliblote ss gepeca deaheca aittepal
- esultacos o caca regién (Europ, Latino América, Norte América).
n de VRMIND WP1 MANAGEMENT AND COORDINATION AuTomATIco
Cronograma o Nasplora Aula funcions Ge manera autométics
- SR tos Una vez comienza, ¢l programa gui 2l nifio a
e g e | e traves de s taress pracicas
Paauetes o
- — o e M N S PeRsONALIZABLE
Contacto — e ———
e m e T o pueds persanslizar. Pusden afiadirse
£ bre & comportamiento del nifioy
WP DISSEMINATION AND COMMUNICATION e
LA NEWSLETTER
INSCRIBETE A LA NEWSLETTER

englen =

‘. ﬂeSplora T CamrEm VRMIND  Probu
v —¢Porquéese

mo

esplore ecolégico

3
Schood
Nesplora Aquariam s compets
R
empo do reacstn

Faxiioas cognin (uichng)
Memoradetabe

- Acthicio mrors

20mnuosnlan

(6ac s diracirices por perte dsl

ico, Exale:

-A

Una herramienta para
conocer las fortalezas de los
estudiantes y ayudarles en su

proceso de aprendizaje.
Nesplora Aula School ss una herrami
Ios colegios cue,

B Reoswoce s scruosa motos

INSCRIBETE 4 LA NEWSLETTER INSCRIBETE A LA NEWSLETTER

engieh|
VRMIN.  Propuctos

‘. nesplora #inco  VRMIND  Probuctos NTACTO

— Contacto

Sitiene cualouier consulta sobre ¢/ test o
ol informe, o si necasita ayuda en I
figuracian c Iz herramienta,
2 su complets gisposicion

.2 do ciferentes tratamisntos,

RPEPOMEOMBY:cciso @1 Certos trastomos neurolégicos y psicuitricos,
tologicos degensratios

Toléfono: <34 94330 34

. 25 G las it rebrales en 7o cerebral posible

oro &l comportamento, o aus parmite mejorar nussiro entendimiento

| ol nivel G deteriord Cognitivo, 0ue Sifve Como 3poyo para a3 ntarpretacionss G tastimonios

/o para sl establscimiento de posiblss compensacionss, B
s ipos oe parologles.

The next step is to integrate a payment gateway into this web so the
customer can directly acquire our products in the website.
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In the last month (from October 31 until November 27, the number of
visits to this website was 1451 in 1057 sessions and from 770 . This
means about 25.5 users per day. The average time of user se 'me
website was 1 minute and 18 seconds. SN

Mesplora
i [AIR AL INFORME
www.nesplora.cum
Vision general de la audiencia
Toddos losisiamios 1 oct. 2017 - 27 nov. 2017
100,00 % Sesiones
Visidn general %

® Sesiones

1.200

B New Visitor B Returning Visitor
Sesiones Usuarios N o 5

1.057 770 1
.-_-_-_-_-____________—--'- -_-_-_--_-_-_________--—-

Paginas/sesidn Duracién media de la

1,37 00:01:18

Most of the use \ m Spain (75.50%). The other five countries with
more number o s are United States (5.39%), Mexico (5.11%), Chile
(2.27%), Arg .42%) and Honduras (1.23%).

NI
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% de nuevas sesiones
67,55 %
Pais
1. Spain
2 United States
Mexico
4. Chile
5. Argentina
[ Honduras
7 Panama | 066%
B Balivia | 0,57%
a. Germany 6 | 057%
10 Ecuador A 6 | 057%
Nesplora
4 m';tﬂ:v.nesplora.com [AIR AL INFORME
Ubicacion
O Todos los usuarios 29 get. 2017 - 27 nov. 2017
100,00 % Sesionas
Grafico de visitas por ubicacién |
o \
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Adquizicidn Comportamiento
Pals de Usuario: Porzentaje Duraeitn media
% de nuevas ]
Sesiones | eiones | nuevos | dershote | Piginasfsesin | i esidn
1122 6791 % 762 E030% 137 00:01:17
% del total: Mediadela | % del total: Media de la Mediade la | Media de la vista:
100,00 % vista: 00iz% wigta: wista: 00:07:17
(1.1237) 783% (761) 80,30 % 137 {0,00 %)
{0.13%) (0,00 %) 0,00 %)
8 542
1 Spain 7531 %) 64,14 % @13 FEANE 141 00:01:23

0,00
61 57 :
2 United States (satn) s3adn .00 0836% 102 <00:00:01 @oo% | @sa%)
55 36 1] 0,00%
3 Mexico (490%) 6545 % (477%) 89,09 % 115 00:00:31 % %) 0205
24 18 0 000§
4 Chile (214%) 500% (236 %) 083 % 158 o 000% (0.00°%) (0.00%)
18 15 0 000%
5. Argentina (o 8333% L 8333% 123 26 D00 hww  mmew

6. Henduras [,251,: 0,00 % mm,g 7857 % 129 0,00 % (n,ung Rlﬂjts}

7. Panama s T1A3% S 10000% 1 0000 ooox 0 0008

8 Bolvia psad 0000% o 8 soo0% 00:40 000% o 2908

8. Colombia amy  B% 5 so00% 150 18 ooox o0 m:‘s}

10 Germany [1'.53:: 8333% ME] B333% 00:00:01 0,00 % (n,mvﬂ Rlﬂ]ts}
Filas 1-10de 40

In light of these results, we can s he website provides updated and
complete information about Ne ra products and about VRMIND project.
The traffic results of the website are bad and we continuous working in
order to get better resul ayment gateway into this website.

é
S
NI
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